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—— BY THE WAY, WE HAVE T0 DECIDE
WHAT OUR TRADEMARK IS GOING
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D0 YOU SEE ALL THE _ )
TRADEMARKS 7 THE WORLD’S =
FULL OF TRADEMARKS! =
3 7 \ !
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WE., PING SONG, ARE GOING WHAT ARE THESE TRADE-
T0 MAKE. HISTORY .. MARKS HARCG, 1 TALKING

FIND 0UT INSIDE!
ALL ABouT

TRADEMARKS.



ARE YOU SURE IT°5 HERE.?

YES, IT’S A PLACE WHERE. THEY MAKE.
T-SHIRTS TO ORDER.
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COOL! THIS 1§ JUST
WHAT WE WANT!
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THINK OF IT.
WE ORDER BLANK
T-SHIRTS...

PING SONG DOES THE
DESIGNS...

YOU AND | PRINT THEM
AND PUT OUR TRADE-
MARK ON THEM AND...

WE SELL THEM IN THE
STREET!




| HOPE IT WORKS 0UT! WE’LL BE 0P
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| THINK THERE
EVERYONE.

AGAINST SOME VERY FAMOUS

SHOULD BE ROOM FOR

vvvvvv

BUT THEY DON’T HAVE A TEAM LIKE OURS...

75

THE FAMOUS
HAVE THEIRS.

MARKS ALREADY

AND AS OUR T-SHIRTS
WILL BE UNIQUE....
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¢ THERE'LL BE ROOM
FOR US T0O!
HAVE YoU HEARD  KSJHE. COPIES WELL-
ABOUT TRICKY RICKY’S KNOWN TRADEMARKS...
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RICKY™S A (HEAT!

WE'LL SHOW HIM THAT WE
(AN MAKE AN HONEST

WITH HARD

0H, AND HERE
COMES CHULL...

LIVING...

AND OUR OWN

WORK...

TRADEMARK !

HI 6VYs! I'VE BEEN TO THE TRADEMARK
REGISTRY...
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A WORD, FIGURE, LABEL, SOUND,

“A TRADEMARK MAY BE THE. THING IS THAT IT IDENTIFIES THE PRODUCT OF THAT PERSON
OR COMPANY 50 THAT IT IS NOT CONFUSED WITH OTHERS!

IN THREE DIMENSIONS...”




IF PEOPLE IDENTIFY THE
PRODUCT THEY WANT,

THAT’S RIGHT, AND THE TRADER HIMSELF (AN PUBLIUZE IT
BY ADVERTISING.

THEY (AN ASK FOR IT. T

AN

\ ﬁivu\ (LEARER! )

IF THE PRODUCT IS WELL RECEIVED, PEOPLE WILL
RECOGNIZE THE TRADEMARK, WHICH ITSELF WILL BECOME

A TRADEMARK (AN BE USED T0 (REATE
AN IMAGE AND A STYLE FOR THE PRODUCT.

BETTER KNOWN AND INGREASE IN VALUE],
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IF YOU LOOK AT IT THE OTHER WAY, WITHOUT A TRADE-
MARK NO ONE WILL RECOGNIZE THE PRODUCT.

IT’S (HOCOLATE., VERY TASTY,

(B4 80T

TRADEMARK...

(AN’T REMEMBER THE ~ J&N g%

THAT’S HOW IMPORTANT
IT 15 T0 HAVE A
TRADEMARK !




50 REMEMBER, 6UYS. IF THE MARK GETS WELL
7 KNOWN, PEOPLE LOOK 0UT FOR IT,

?

BUT WAIT A MINUTE... WHAT IF OTHERS
(OPY OR IMITATE OUR
TRADEMARK ?

THAT’S NOT ALLOWED. TRADEMARKS HAVE
T0 BE SPECIAL, AND DIFFERENT FROM ALL
OTHERS IN EXISTENCE.

T0 IDENTIFY,
NOT CONFUSE..

C(ONFISCATION AND A FINET
WHY 50 MUCH, WHEN MY BUSINESS
IS 50 SMALLY

COUNTERFEITING IS A
SERIOUS OFFENSE, SIR...
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THEY’RE. SUPPOSED

BUT WHAT IF THEY
STILL COPY OR
IMITATE. 0§ 7

T0 PROTECT YOUR TRADEMARK,
YOU FIRST HAVE T0 GET IT
REGISTERED.

GULP! AND IF | HAVENT
REGISTERED IT7




YOU (AN'T REGISTRATION PUTS YOU IN (HARGE IT MAKES You
PROTECT IT! © OF THE MARK. THE OWNER...
o
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THE ONLY ONE ALLOWED
T0 USEIT. IS THAT FOR LIFE?

77&6 WE’D BETTER (REATE 0UR
TRADEMARK AND GET IT

REGISTERED RIGHT NOW.

ISTRATION IS FOR TEN YEARS,
BUT (AN BE RENEWED AGAIN
AND AGAIN.®

(2) IN SOME COUNTRIES IT IS FOR LONGER.

YOU HAVE T0 REMEMBER THAT
(USTOMERS LINK THE TRADEMARK
WITH THE PRODUCT,

WE MUST ALL SUGGEST WORDS
THAT (USTOMERS LIKE., AND (HOOSE
THE BEST ONE.

1) IN SOME COUNTRIES IT IS POSSIBLE TO PROTECT UNREGISTERED
TRADEMARKS.



WHAT D0 YU IT’S FROM HERE. ARE. VARIOUS
S AMLNEOE §§E'¢5 ] KINDS OF TRADEMARK
| g
BAMACHUPIN ? | piNG

\/

© SUGGESTIVE OR EVOCATIVE.
SUCH NAMES SUGGEST THE.
QUALITIES OF THE PRODUCT
OR SERVICE:

SONG...

SOUNDS LIKE
A MEDICNE.

Delicious

WHAT ABOUT WHAT, LIKE
(ALLINGD IT Reebok,
]H0OG?| | THE RADENARK
IN THE. TV

YES, IT’S KNOWN
ALL OVER
THE WORLD!

CRUNCH

© ARBITRARY. WHERE. THE
NAMES DO NOT DESRIBE OR
SUGGEST THE QUALITIES OF
THE PRODUCT OR SERVICE.:

AREN’T YQU %
FORGETTING THAT WE (ANT USE. A
TRADEMARK THAT™S ALREADY REGISTERED 7

EXCEPT OF COURSE. YOU (AN GIVE

WITH THE OWNER’S ?
1M Ul PERMISSION 7 /| @ rawaruw s
KO DAKS

Fanta
TONOTA




OWNING A TRADEMARK 15 LIKE
OWNING A (AR

IT 15 SOMETHING THAT YOU (AN SELL
OR LET SOMEONE USE FOR A WHILE
IF HE PAYS FOR IT.

AND WE (AN PRICE IT 50
AS T0 MAKE A PROFIT,

(OME ON 6UYS, WE HAVE
T0 DECUDE ON OUR
TRADEMARK!

THAT DEPENDS 0N THE MARKET VALVE OF THE TRADEMARK;
THAT’S WHY PRESTIGE. IS IMPORTANT,
REMEMBER 7
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WHY NOT MY NAME,

WHY NOT7 IT’S AN

ARBITRARY MARK!




WATCH OVUT

CHULI LOPEZ 15 MY NAME., ITS LIKE © © THOUGH..
MY TRADEMARK: | OWN IT, AND |

WON’T LET YOU USE IT.

IT DOESNT HAVE T0 BE
ME! 1T COULD BE

THERE ARE ALSO

PROHIBITIONS

ON TRADEMARK
REGISTRATION, WHICH
VARY ACCORDING TO
THE LAWS oF EACH
(OUNTRY.

V(Lomwa FOR LIVING,
FORUFE.. & J3

s | LOVE FORLIFE ...

| WEAR FORLIFE. %
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FOR MORE. INFORMATION
YOU (AN 60 TO YOUR LOCAL
TRADEMARK OFFICE.

EOR|IFE®

WITH ITS ®
FOR “REGISTERED”,

RIGHT! S0 NOW WE DES
AND G6ET IT REGISTERED!




y Y D=2 Axe
.2 FORLIFE

HE (AN D0 THAT BECAUSE. 1T
DIFFERENT PRODUCT, WITH NOTHING TO DO
WITH OUR T-SHIRTS.

THERE’S N0 RISK OF CONFUSION WHEN THE PRODUCTS THE C(LASSES OF PRODUCTS ARE DESRIBED IN
HAVE NOTHING TO D0 WITH EACH OTHER, LIKE (ARS THE NICE INTERNATIONAL CLASSIFICATION.
AND (AMERAS. THE DIFFERENT PRODUCTS ARE.

ARRANGED IN DIFFERENT C(LASSES.

HERE’S 0UR
APPLICATION...

.AND I’D LIKE A STAMPED
OPY, PLEASE.




50 THAT ANYONE WHO IS AGAINST
OUR MARK (AN INFORM THE TRADEMARK OFFICE.

WE HAVE T0 PUBLISH THE
APPLICATION IN WHATEVER NEWS-
PAPER THE TRADEMARK OFFICE SAYS

AND IF NOBODY
IS AGAINST IT7

THEN THE TRADEMARK OFFICE (HECKS WHETHER THE APPLICATION
IS THEN OK.

7&%'/\ OUR PRODUCT HAS gor 175 oy | FEOTLE RECOGNIZE T AND
. i REGISTERED TRADEMARK. ASK FOR 1T.
g 4

2T SLLEI HARD WORK, BUT 0UR TRADEMARK HAS

€ 60T A REPUTATION AND NOW...
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